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Events Marketing Service
How we can help you with events marketing

Events are an essential and cost efficient way to create engagement with advisers.

A partnership ethos

® e have a shared interest in the success of your events and our constant contact with the adviser
market and with dozens of providers gives us an insight into “what works”. So we consult with
you on objectives, message, content and how to set up the most effective events. Have a look at
our guide to Engaging with Advisers.

® Sometimes we recommend that an event would benefit from other speakers and our network of
providers and industry experts proves invaluable in putting together a star line up. For instance
we ran events for Money Alive — one on retirement income advice featuring Rory Percival on
suitability and one on marketing to new clients during lockdown also featuring Phil Bray of the
Yardstick Agency.

Moderation

® e find that events with a professional moderator

encourage more of a dialogue with the adviser. A skilled O Adviser Home
moderator can sit in the adviser’s shoes and prompt the
right questions — avoiding a straight “tell” session. We &ENECA Downingi defagto

work with John Lappin, brief him on your behalf.

Good Morning <<First Name>>

We know from our adviser community that retirement income planning is one of the main
concems for you and your clients. This event combines insight on income strategies, fund
analysis and selection alongside investment solutions from two managers both focused on
income generation.

. MOSt Of our pr'OVIder C|Ient5 have thell’ own hOStIng SyStem T:.:nmu be an interactive session chaired by Lawrence Gosling, Editorial Director of

Jason Baran, Insight Analyst at Defacto will cover:

but if not we can help. - o
T e P
funds
Steve Hunter, Head of Business at
will cover:
The i Iz \d touch on the
The impact recent events. have had on the usual income sources
* An lnslgh| on why a Multi Asset value style investment may help to bridge the
Driving adviser registrations e s o e
« Managing for natural income
i " " ili i i > o tooss o o
® We canissue a “solus” mailing focusing entirely on your Sy i
Live Q&A
event. This goes to our full adviser community (c 18,000) P s e e e
of a good debate, making this an excellent use of your time.
and should be issued around two weeks prior to your Rogisto Now—and ul spkar dta
event. Depending on response and on campaign budget e

we can repeat.

Q) Adviser Home

® Normally you would provide the copy and the registration
link and we would set up the email and issue. Solus email
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https://www.adviserhome.co.uk/cd-content/uploads/files/checklist-2020%403.pdf

O Adviser Home

/], roctopus
INESAOW. | register now

® We would issue a bulletin (InfoMix) to act as reinforcement/
reminder for advisers. Peblna e chelangeaand | e A Toa M
during COVID-19
Register Now for this Why ESG screened UK
Vo Copia o e
® When we issue an e comms campaign we extend the reach

using LinkedIn and Twitter Long Tom o cvpmentoney A,y Cae Gorstan an st fer

Register Here for this August 12th Webinar

® When we work with you on e comms for an event we add
the details to our Adviser Calendar which allows advisers TrereR ey e B e S e e
to search by subject and date. If your event is recorded we T o oo
. . ) ond market insights you ension Sharing an:
can also place it on our new On Line Events Collection so need
advisers have a “catch up” service and you have extended
Trio of Top Timesaving Tax Tools - A significant media ally in FSCS fight

‘webinar with Prudential

value from your event.

Register for this CPD
accredited webinar on tax

theory and case studies to The week's news
help you in your pension
tax planning

InfoMix: reminder for advisers

Event Follow up

This is of course essential and the registration — whether you handle this or we do it for you- will take
consent for you to make contact with advisers.

In summary

We always want to help make your event a success so we engage fully at outset, we then work to help
you get the advisers on the event using ecomms, social media and our site facilities. Then post event
we will discuss with you any learnings and ensure your event has a presence on our site after the date.



https://www.adviserhome.co.uk/events
https://www.adviserhome.co.uk/business-development-news/online-events-collection

CPD Centre

Encouraging advisers to engage with your CPD Content

All advisers need to secure their CPD and when advisers engage with your CPD they tend to do so
at a deeper level.

As with all our provider clients content we can help with comment on what areas are most useful
to advisers. Offering CPD can lift the appeal of content and give advisers an additional reason to
engage.

The Adviser Home CPD Centre

This is all on line, saving you administration and

PRUDENTIAL'}

T ———

paper. It is assessment based — we believe that only
with assessment can we be confident that the adviser

A e i gt

has gained value from your content.

® We upload your content here — this can
be PDF or PPT, or a link to your site

® We provide you with a place on our
content showcase page

® We then send advisers a CPD certificate
in PDF form

® Aduvisers are directed to your content

with your defined learning objectives ‘ . )
®  For assessment, advisers register their

. details and we take consent under GDPR
® Then advisers are taken to the . . L
to provide you with permission to follow
assessment centre and complete a . .
up and contact advisers. Knowing an

simple multiple choice test . .
'mp P I adviser has taken the time to study your

content and take the assessment gives

® Adbvisers can repeat the test up to 10 you a highly qualified opportunity. We

times send you full details in CSV format.

Continue }
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CPD can be freestanding or event related

®  Offering CPD can help drive registrations to your event but you can also offer CPD on other
content

We can help with CPD accreditation and assessment

®  |fyou wish we can arrange for your content to have defined learning objectives added and we
can create the assessment, set pass mark and CPD amount and offer accreditation. With this full
service approach you simply let us have the base content — we do the rest.

® Where we are working with you on events marketing O Adviser Home -
then the CPD is a major attraction and we hi light in all
communications &1: ECA Downing‘ defagto

Good Moming <<First Name>>

We know from our adviser community that retirement income planning is one of the main
‘concers for you and your clients. This event combines insight on income strategies, fund

‘ We have a dedicated bu I Iet|n _ CPD M |X O.H:ering i:aulyms;sg:r:‘d"s:‘:::ion alongside investment solutions from two managers both focused on

‘This will be an interactive session chaired by Lawrence Gosling, Editorial Director of
onhill

advisers CPD from multi providers

Jason Baran, Insight Analyst at Defacto will cover:

« Retirement ges, fisks ons for investors
« Approach to income drawdown — tools required pre and post retirement
« How to assess income funds from an adviser perspective — including natural income

funds
® You can use the weekly InfoMix to house your headline Stows Huntr,HosdofBusinss ase
. . . « The retir i land: \d touch on the
and link. In fact if you run your own CPD site are we can e o s e o o e b
income gap
Of course |ink Stralght to that ‘:‘:r::;:r:c"c'::igvfl:mmunmm-uonmvy|ncnm-FunannownlnnFunn

« Managing for natural income
« Seeking sustainable dividends
« Current focus in the markets

« Strategy and tactics

Live Q&A

‘Then Lawrence Gosling will chair a discussion and invite questions from you for each of
the three expert speakers. You can also submit your questions beforshand so we are sure
of a good debate, making this an excellent use of your time.

Register Now — and full speaker details
July 26 9.45 am for 60 mins

Best regards.
Brendan Liewellyn
Adviser Home

©) Adviser Home

CPD Mix

www.adviserhome.co.uk



Creating success with e comms

Since we started Adviser Home in 2011 we have refined our approach and now digital marketing
is more important than ever. Advisers receive a welter of communications from many competing
providers and we can be a valued partner for you in ensuring that your communications stand out.

How we work

We issue all communications as from Adviser Home. Our independence assists response rate which is
often better than even the largest brands can generate.

We try to assess everything we do by understanding the adviser audience - learning from experience.
We have carried out over 1500 e campaigns and that experience is available to our provider partners

A shared interest in a good response. Our adviser community of ¢ 18,000 individuals expect good,

relevant content from us and we operate with a simple standard — will this help the adviser and their
clients?

Solus emails

® Importantly we rarely issue more than two per week so our community do not feel over loaded
and your message gets the opportunity to stand out and be noticed

Q Adviser Home Q Adviser Home Q Adviser Home

T.RowePrice’

INVEST WITH CONFIDENCE

@iy Downing®  defagto

Good Morning <<First Name>> A brighte

octopusinvestments

We know from our adviser community that retirement income planning is one of the main
‘concemns for you and your clients. This event combines insight on income strategies, fund
analysis and selection alongside investment solutions from two managers both focused on
income generation.

Quarterly Market Outlooks

Good Morning << Test First Name >>

“This wil be an interactive session chaired by Lawrence Gosling, Editorial Director of
Bonhill

Jason Baran, Insight Analyst at Defacto will cover:

« Retirement ges, investor
« Approach to income drawdown tools required pre and post retirement

 How 1o assess income funds from an adviser perspective - including natural income
funds.

Q Adviser Home

3 PICTET
Asset Management

Every time your clients invest they have an environmental

impact.

Let's make it a positive one.

Good Morning << Test First Name >>

As our population grows so does the pressure on our natural resources and the damage.
caused to the environment as we exploit them.

Solus emails

Octopus has created new videos to help spark planning ideas for your own client bank.

Before you get stuck in, please remember that Octopus inheritance tax products place
capital at risk and come with specific tax and sutability considerations.

Let's meet the clients...

Harold worries he's left estate planning too late

O Adviser Home

PRUDENTIAL 5/

Good Morning << Test First Name >>

Les Cameron, Head of Technical at
Prudential

The popular tax relief modelling tool is
now back and available for your use with
& clients. More details here_from Les

Cameron along with valuable content on
pensions, tax and planning.

Good Morning << Test First Name >>

Each quarter, investment experts at T. Rowe Price assess the prospects for select asset
classes and regions, providing you and your clients with a quickfire view of the key
opportunities and risks across global markets.

Read their latest thoughts here.

Q Adviser Home

QENECA ‘ Multi-Asset Value Investing
INVESTMENT MANAGERS

Good Morning << Test First Name >>
In brief:

« SenecalM nearly all advisers

believe alternatives
are an important consideration in a client’s overall asset allocation

« Many felt that alternatives offer a clear diversification benefit (58%) along with the
ability to generate Income and Alpha (52%).

« But perceptions around inaccessibility and costs persist

* Seneca IM's solution combines alternatives with more traditional asset classes such
as equities and bonds to create a true multi-asset approach

Access the full press release here

Contact Seneca Investment Managers Multi-Asset Value Investment specialists

Continue }
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® Typically, you send us content and required links and we design a test for you to agree. We can
normally accommodate requests for next week solus mailings

® You gain profile from all solus emails that our advisers open and then extra value when they click
on your content

® Our provider clients use solus mailings with us to:

®m  Engage advisers with their support or marketing development material
m  Alert advisers to their market or investment views

®  Announce a new product or service facility

m  Attract registrations to an event

B Reinforce their own marketing avidities with advisers

m  Reinforce their own e activity

Success cases

We respect client confidentiality so we don't discuss individual statistics. However, these recent solus
emails were particularly successful.

OCtOp[B AberdeenStanda rd( T.RowePrice ﬁ

Investments
How to overcome your Income investing in a ESG at T. R Price
client’s investment fears pandemic - finding a way
through
-~
A ";_f [
$5 BMO 9
PRUDENTIAL
Webinar Invite - Prudential With-Profit You're invited: BMO Adviser Edge technical
Life Fund & PruFund 2020 Strategic Asset seminar - inheritance tax and volatility (two
Allocation hours structured CPD)

Continue }
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InfoMix - our weekly bulletin for advisers

We also include a week’s news digest created by John
Lappin, leading industry commentator — and there is
an opportunity for you to have your brand here — News
Analysis in association with...

We often include ,inks to our current events or to our
CPD Centre

All we require if you wish to be included is — a headline
and a link to the area of your choice. This might be a
PDF, or an area on your own site you want advisers to
visit

If you have an ecomms or a site presence and e comms
package with us it's entirely up to you how you use it.
Some providers use InfoMix to reinforce a recent solus
mailing, others have a constant them — an area of the
market they wish to be seen as an authority

We provide each two week a summary of activity and

results — specifically emails opened and individual clicks.

O Adviser Home

by
Watched by roctopus [rcsspupshect
% (F | more than Ilneshow Raber Remnd it

4,000 advisers | Register towatch

Rathbones - The Value of ESG AXA IM on Reasons to remait
Report - Is ESG now mainstream for optimistic ibou\ ividend income
advisers over the fong

Q&A with George Luckraft
Download this ESG Report and Simon Young, UK
here equity income portfolio
managers

Fast Fashion - an expert briefing from EdenTree IM
Comprehensive report from EdenTree IM - sustainable and
unsustainable fashion

The week in review from T. Rowe Retiement Technical Videos - Takng |
Price - US financial markets the Cil pension exams this October
just need a refresher?

A four minute vead giving

you the US eq Access these

bond marke( ms\gh(s you FundsNetwork videos here
need

‘The hidden human cost of Covid-19.

Read this blog from Jasper Smith, Founder and CEO Vala Capital

CPD Catch up - new modules Introducers ordered to pay huge

redress bill by court
Access content and y
jazsseementand/oan CRD

Contacts
If you would like to contact Adviser Home you can contact the Adviser Home Directors

Hmm—

Solus email




Developing impact with ESG

ESG or sustainable investing has been the coming theme for several years now but in 2019 and 2020
this has now converted to asset flows. The broader impact of the Pandemic is still to be felt but one
clear trend has been an increased consumer commitment to doing good with investments.

We have been heavily involved in supporting our partner clients in this area with several events,
research and both adviser and consumer guides over the last 4 years.

Now the EC’s Sustainable Finance Initiative is set to be reflected in MiFID 2 in the early part of 2021
with a requirement for advisers to include ESG related questions on their client suitability advice and
report. This will create a further boost to the sector.

1 In the first three months of 2020, Investors across the globe put $45.6 billion into funds focused on
ESG. This compares with global outflows of $384.7 billion for the overall fund universe.

MAORNINGSTAR

f;dviser home P e o @) Adviser Home
SUSTAINABLE SUSTAINABLE

INVESTING

INVESTING

What determines
adviser engagement?

AdviserHome Guides

On site Sustainability centre

We have an opportunity for you to place your adviser focused ESG content on our site. This offers a
six months tenure where we take your content, design the page area, gain your approval and set live.
You also have a position on our home page in the Partners area.

Continue }
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https://www.adviserhome.co.uk/sustainable-investments

E Comms support

We take a flexible approach and you can support your site position with a set of solus and InfoMix
entries or concentrate on e comms. One client in this sector for example has a 13 InfoMix package
allowing them to promote content as they require.

Research

We would like to talk to you about involvement in our research in this area. We are keen to
understand.

® Adviser perspectives on aspects of sustainability

® ESG as a risk management overlay or as a vehicle for committed investors
® Need for assistance in suitability discussions

® What support do advisers need from providers?

®  Which providers do advisers feel do the best for them in this area?

® Involvement in this research would give you brand coverage at all stages — from research request
through to final report influence on the questionnaire up to two questions with responses
confidential to you

® We would design the questionnaire, engage with advisers to attract their responses, provide an
incentive (normally Amazon vouchers) collate and interpret all responses, draft and design full
report and issue to respondents and interested advisers

L L N RCTE Y e P N ST L T L e g, ST R e




New Adviser Guide to Sustainable Investments

We plan a highly practical business guide for advisers and would like to discuss your support for this :

® Choices for advisers — single strategy funds, active v ETF, multi asset. Model portfolios and DFM
® Dealing with the attitude and suitability conversations

® Understanding the balance and relationship between pure investment objectives and ESG

Adviser Home ESG Webinar

We plan to hold a series of these and would like to discuss your potential involvement

® These would be limited to two to three providers (investment providers and risk/ ratings experts)
to give presentations and take part in a panel discussion

® We would provide moderation and hosting
® We would be responsible to gaining advisers attendance

® Advisers registering would consent to contact from speaker companies so the initiative would
provide you with ability to open conversations with advisers

O Adviser Home CPD Centre Development Solutions ~  Resources ~  Sustainable Investments ~

3% PICTET

Asset Management

3 Our thematic strategies
- and the UN's Sustainable
Development Goals

11 www.adviserhome.co.uk



Partnering with Adviser Home

YLEGON

ENECA

INVESTMENT MANAGI®S

SEVEN

Investment Management

L~

SELECTAPENSION

Fhade Care

Aber::leert\Statndard(
Investment
¢.a8 Managers

depositsen se( Life Quote

®rbis ErooHanH

COMPUTER SERVICES

] d
¥, AberdeenStandard
m Investments
Investment
clear B Vanagers

/7 g

B Fechlink

Rathbones  Schroders

Look forward

® We are a development platform

CleverAdviser

INTELLIGENT INVESTING

@

7

rrrrrrrrrrrrrr

Rathbones

Look forward

paraplanning

A Smarter Suitability Report Builder

® Our purpose is to help advisers run, market and develop their practice and to do this we work
with select providers, helping them to communicate effectively with our 18,000 strong adviser

community

® We are not simply a passive advertising medium and will always seek to enhance your message

where we can

® We only deal with a relatively small number of providers so your share of adviser attention will be

high

® We deal with all sizes of providers — from the very largest who see us as complementing their own
efforts to the smaller niche providers who rely on us to help them build an adviser franchise

Continue }
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We operate with a small team of directors, with huge market experience in advice, consultancy
and senior management. All your contact will be with one of our directors and we have
developed a strong partnership ethos so we only embark on activities we believe will work for
you. We are also keen to react quickly all having enough experience to know you will have tight
deadlines from time to time.

Our wide professional networks can be made available to help your marketing and distribution —
this might be informal — if you are looking for new resource, or in pulling together a team of star
presenters to support your event

Commercial involvement options are wide and flexible. Several clients take 12 months rolling
packages whilst others commit to a trial of a few e campaigns and then roll out involvement as a
result

We can work with you on

m  Site presence — in our_ Development Zone or our Sustainability Zone or our CPD Centre

m  E-comms - your own solus campaigns or bulletin entries

m  Research — either partner with our research or ask us to look at your research needs. Our
Investment Advice 2020 Research attracted over 1850 downloads and covered important
issues on how advisers were coping in the midst of the lock down — valuable insight for both
providers and adviser

. Continuous brand exposure

m  leaderboard banner on home page

B leaderboard banner on home page www.adviserhome.com

Adviser Home

DEVELOPMENT PLATFORM

For intermediaries only

We're boosting
business protection

Explore a world of new features and resources >

W.EGON

®  Strip banner at foot of InfoMix
m  CPD

m  Adviser Events — we can support yours or work with you to create a bespoke event

www.adviserhome.co.uk


https://www.adviserhome.co.uk/development-solutions
https://www.adviserhome.co.uk/sustainable-investments
https://www.adviserhome.co.uk/cpd/
https://www.adviserhome.co.uk/
https://www.adviserhome.co.uk/cpd/

Retirement Income Solutions
Case study

For the specialist or boutique style asset managers more work is sometimes needed to ensure adviser
engagement. Similarly co marketing can work effectively so advisers gain from a broader picture. And
then an external expert view can help along with a professional moderator.

®  With this in mind we worked with Seneca IM, Downing and Defaqto to create an event around
retirement income - risks and investment solutions

ENECA  pownng®  defaqto

INVESTMENT MANAGERS

® Llawrence Gosling, experienced journalist, commentator and founder of Investment Week
provided moderation and chaired the event

® Defagto were brought in to set the scene on retirement income, risks, strategies and suitability
® Seneca IM and Downing — each gave their respective solutions — multi asset and single strategy
® Adviser questions were sought before the day and answered on the day along with

® We generated adviser registrations through two solus emails and two InfoMix entries. Monitoring
registration levels throughout the campaign

® The event was posted on www.adviserhome.co.uk/events

® The three Adviser Home directors each publicised the event on
LinkedIn and Twitter

Adviser Home took care of registrations, webinar hosting and admin
@ support for delegates

All parties were delighted with the response from advisers and the
asset managers supporting the event can follow up with advisers
who registered so they can work with them to develop profitable

business relationships

www.adviserhome.co.uk
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Business Protection
Case study

For the specialist or boutique style asset managers more work is sometimes needed to ensure adviser
engagement. Similarly co marketing can work effectively so advisers gain from a broader picture. And
then an external expert view can help along with a professional moderator.

Site Presence on Adviser Home

In our Development Solutions zone we have an area for Corporate Protection in association

with Aegon. This acts as a convenient area for advisers to access the best content on business
development including their business protection toolkit and technical support into areas like Relevant
Life.

Ecomms

Aegon offer an excellent flow of support content for
advisers and we work with them to present this in the

Find out more by clicking on one of the boxes below.

., 0, O_e
& ;g
A oo

Visit our business Find out more about Find out more about

best way possible — from technical support on trusts
to development tools like their Business Intestacy and
Protection Audit service.

protection toolkit Relevant Life Policy Plus

Joint webinars

Adviser Home have run these events for Aegon — we

attract advisers to attend, set up registration, rehearse »

with Aegon presenters and host the event. These events ot o
protection market

have proven to be extremely popular and allow Aegon's
business development team.

CPD Centre

During the webinars we remind advisers at the start and end of the CPD facility and how to access
it. Once on the Centre advisers can go through the content again if they wish or move straight to
assessment to gain their CPD Certificates.

www.adviserhome.co.uk


https://www.adviserhome.co.uk/development-solutions/corporate-protection

Marketing for an asset management

group - A focus on US Equities
Case study

The US represents almost half of the world’s market value and T. Rowe Price have a strong heritage as
experts in this market and have been creating impact in the UK retail space.

Site solution

We worked with the marketing team to create a showpiece area for them in our Development

Solutions area showing their key credentials.

Site solution

® Using our weekly bulletin — InfoMix — we have featured T.
Rowe Price weekly market update on the US. This gives
exposure to our 18,000 adviser community and offers
advisers a regular authoritative update on this market
sector

Message uplift with tactical solus emails

To reinforce their brand presence they also ran a strip
banner at the foot of each InfoMix

Message uplift

® From time to time T. Rowe Price run solus campaigns
either to reinforce the US expertise message or to widen
the scope to include webinars on global perspective

O Adviser Home

T.Rowelice’

INVEST WITH CONFIDENCE

Quarterly Market Outlooks

Good Morning << Test First Name >>

Each quarter, investment experts at T. Rowe Price assess the prospects for select asset
classes and regions, providing you and your clients with a quickfire view of the key
opportunities and risks across global markets.

Read their latest thoughts here.

Featured Articles
Quarter 3, 2020

Coronavirus weighs on economic recovery

Not all of the concers that battered markets in March have been dispelled.

David Eiswert Portfolio Manager

o S ‘

Taking advantage of performance disparities

We have worked hard to identify quality cyclical companies that stand to potentially
outperform as eamings expectations improve from depressed levels.
Archibald Ciganer Portfolio Manage

Solus email

www.adviserhome.co.uk
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https://www.adviserhome.co.uk/development-solutions/t-rowe-price-where-better-decisions-begin

Contact

If you have any comments or questions on this
please contact

Adviser Home

u john@adviserhome.com DEVELOPMENT PLATFORM



